
Facebook

“When consumers you’ve 
never met are rating your 
company’s products in 
public forums with which 
you have no experience or 
influence, your company is 
vulnerable. In Groundswell, 
Charlene Li and Josh 
Bernoff of Forrester, Inc. 
explain how to turn this 
threat into an opportunity.”
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Google AdWords



Google AdWords
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“If you know what you are 
doing with AdWords you 
can make a lot of money 
by driving highly 
targeted traffic to your 
website. However, 
if you get it wrong, 
it becomes a money-
sucking monster of 
epic proportions.”

Google AdWords
Source: http://hubpages.com/hub/Google-Adwords-Guide



Maximize Communication Opportunities



Webinars
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Direct Marketing



Additional Information

Hashtag #apweb10 
We encourage attendees to tweet during and after the event and include the hashtag. We will feed 
all tweets using the appropriate hashtag to our "Twitter Feed" page for convenient viewing.
http://allenpress.com/events/webinar/twitter

You can also 
continue the 

conversation after the 
webinar on the 

Discussions tab of 
the Allen Press 

Facebook® page. 
Post a comment, 

share an idea, or ask 
a question!

facebook.com/allenpress

Slides and a video 
recording of today’s 
presentation will be 

available at: 
http://allenpress.com

/resources/
webinararchive

Join us for 
Emerging 
Trends in 
Scholarly 

Publishing
on April 14! 
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Creative Marketing Ideas for the 
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