


Registration Fee: 
$150.00 per person on or before 
March 25, 2010. $195.00 after  
March 25, 2010.

The registration fee includes all 
program materials, breakfast,  
and lunch.

To Register: Go to http://allenpress.
com/events/2010seminar and 
complete the online registration 
form or you may print and complete 
the registration form and return it 
with payment to: 

Allen Press Seminar 
Attn: Meetings Department 
PO Box 1897 
Lawrence, KS 66044-8897 
Fax: 785-843-1274

Refund/Cancellation: 

We encourage you to send a 
qualified substitute if you  
cannot attend. 

If written notice of cancellation is 
received on or before April 2, 2010, 
payment will be refunded, less a 
$35.00 processing fee. No refunds 
will be issued for cancellations  
after April 2, 2010.

Deadline for pre-registration is  
March 29, 2010.

Capital Hilton

1001 16th Street NW 
Washington, DC 20036

Tel: 1-202-393-1000 Fax: 1-202-639-5784

Located in the epicenter of Washington, DC, just two blocks north of 
the White House, the historic Capital Hilton is an easy walk to nearby 

monuments and museums. The Capital Hilton is accessible from 
Ronald Reagan Washington National Airport (DCA), Washington Dulles 

International Airport (IAD), and Baltimore-Washington International 
Airport (BWI). Three different Metro Subway Stations are located only  
2 blocks from the hotel (located on the NE corner of 16th & K Streets).

A block of rooms has been reserved for our attendees at the Capital Hilton. 
Be sure to mention that you are with the “Allen Press Seminar” in order to 
receive the discounted rate. This special rate is guaranteed only through 

March 8, 2010, so be sure to make your reservation soon! 

Michael Clarke is the founder and principal of Clarke Publishing Group, a consultancy specializing in electronic publishing and media.  
Prior to founding Clarke Publishing Group, Michael was director of marketing and product development and director of international business  
at the American Medical Association (AMA). Before joining the AMA, Michael held positions at the American Academy of Pediatrics (AAP) and at 
the University of Chicago Press. He currently serves as vice-chair of the American Heart Association’s (AHA) Scientific Publications Committee, 
which oversees the AHA’s journal publishing program, and writes an active blog for the Society for Scholarly Publishing (The Scholarly Kitchen). 

Session 1: The XML Files: The eBooks Are Out There

Printed publications are highly portable, a consumer-preferred quality in 

today’s rapidly increasingly mobile—and short on patience—world. But with 

the eBook reader showdown heating up and the media clamoring with every 

new rumor, the formats that have become standards for eBooks are making 

their mark and showing your content in multiple dimensions. Learn which 

formats you need to be aware of and able to provide to readers born digital 

or converted by digital readers. Hear case studies discussing what works post-

production and find out why your entire website needs to be mobile-friendly.

Session 4: Lost in Cyberspace: The Google Book Settlement 

They took my content where? While we may not have concerns with Google 

mapping the world, occupation of the Internet and appropriation of content 

is another matter altogether. Google took the approach of scan now, ask 

for consent and exoneration later. Hear how the Google Books project has 

impacted the scholarly publishing industry. 

Session 6: A Quantum Leap: The Open-Access Compact 

In an effort to place subscription-fee and processing-fee scholarly publishing 

models on a more even playing field, several major universities have joined 

together to create the Compact for Open-Access (OA) Publishing Equity. 

Their goals are to ensure that publication fees won’t prevent authors from 

choosing to publish in OA publications and that researchers have access to 

content despite plunging library budgets. As this latest OA movement gains 

momentum and the Compact picks up supporters, understanding the details 

and the potential impact on the traditional publishing model is imperative. 

Session 5: Transformers: Scholarly Content Takes on  

Many Formats

Distribution channels and formats should match consumer wants and 

needs, even when it comes to scholarly publications. With newer content 

delivery formats gaining popularity, how do we determine whether we 

print, go online, provide eBooks, or do all of the above? Have we taken 

the time to ask the end users what they want? Hybrids are popular with 

more than just drivers these days, so the question may not be which one, 

but how many? The transforming nature of online advertising and usage 

habits means that mirror images of printed journals may no longer be 

sufficient for creating value for your readers. 

Keynote Address

Session 3: Hitchhiker’s Guide to Scholarly Publishing

Michael Clarke 

Principal, Clarke Publishing Group

The critical questions about the future of scholarly publishing cover a diverse 

expanse. Will publisher responsibility for peer review remain a standard? 

Perhaps the OA Compact will determine once and for all if the author-pays 

model is sustainable. How will social networking and library repositories 

change the face of scholarly communication? In the near future, will we 

measure a journal or an article by a new standard? With the industry evolving 

at such a rapid pace, a glimpse of the future and map for navigating would 

be a handy tool. While no one can predict the future, join us as one industry 

veteran shares with us his vision of how the stars will align. 

Session 2: Roundtable Discussions

Choose from one of five topics in each of two 25-minute discussion periods. 

Each table will be labeled with the topic for that period and is moderated by a 

publishing industry professional. 




